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D E F I N E

Provide a proof of concept
for Gather messaging

Seeing the both the isssues and 
stresses related to virtual 
dating will help provide insight 
into the problems.

This walkthrough should:

• Portray a key user scenario
• Demonstrate unique and powerful
value of gather
• Be cohesive with the rest of the
Unbound App & brand  

Additional Goals:

• High level description and scope of MVP
• Competitive analysis and key areas of 
differentiation for Gather   

D I S C O V E R Y

GOALS



D E F I N E

PERSONAS &
SCENARIOS



D E F I N E

STORYBOARDING

Based on the user personas we 
sketched out possible stories to help 
define how someone will book a trip 
or be interested in the content of a 
certain destination.

These are the steps nessisary to see 
how a user might interact with the app



D I S C O V E R Y

APP FLOW

ACTIVITY INTEREST PEOPLE

Intelligent Results 
For users who know vs don’t know what they are looking for we try to

aim to remove the process of a complex search and hierarchies.
Instead, we present a simple and intelligent search that involves
filters that will change overtime based on common interests and

collected data. This will give the user a more genuine, and intuitive, way
to help find their next adventure.

Search results span every area of
communication and related interests

Possible faceted options plus collected data
help find best possible results



ACTIVITY INTEREST PEOPLE

Dates

Duration

Price

Level

Region

Active

Food

Sea/Water/Boating

Animals

Photography

Music

Drink

Sports

Hiking/ Climbing

Culture

Count

Age

Connection (interests, activities)

Language

Group

D I S C O V E R Y

APP FLOW
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LO-FI
PROTOTYPES



D E F I N E

HI-FI
PROTOTYPES



E N D .

THANK YOU


